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2005-2006 CALENDAR FOR
BOATING SAFETY

DECEMBER
December 15 Life Jacket Design Entries Due
December 31 Boating Safety Youth Award Applications Due

JANUARY
January 4-8 USPS Annual Meeting, Orlando, FL
January 25 RBS Grant Application Deadline

January 27-28 NSBC Winter Board Meeting, Palm Harbor, FL

MARCH/APRIL
March 27 Deadline for Summit registration rate of $350.

April 3 Deadline for Instructor Certification Course
rate of $195.

April 30-May 3 International Boating and Water Safety Summit
Palm Harbor, FL

MAY
  May 4-5   Instructor Certification Course, Palm Harbor, FL
   May 16   Congressional Reception, Washington, D.C.

    May 20-26   National Safe Boating Week
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a Letter from the
national safe boating council

BOATERS BONE UP!
Probably one of the furthest thoughts from your mind in winter is boating, but winter is an excellent time to bone-up on the new trends and

current developments in the area of boating and boating safety. Having the knowledge and the proper information of boating safety is critically
important in the prevention of boating accidents.  Many situations occur on the water that requires more than just common sense.  They require
knowledge - knowledge gained by keeping abreast of the current trends in boating safety.  It is necessary to know safe boating practices so that you
comply with state and federal boating laws and enjoy the activity safely. Surf the Internet. Google “safe boating” you will be surprised with what you
will learn.

media attention to safe boating topics does not
always occur during Safe Boating Week.  We would
like to provide you with resources that can be used
when working with your local media to educate
the public about safe and responsible boating.  This
package will consist of items such as press releases,
boating statistical information, story ideas, PSAs,
info-byte cards with talking points, B-roll footage,
radio scripts, and contact information, so that you
will be updated and prepared to deal with the media
throughout the year.

     In addition, we will also be producing vinyl
banners to send to various organizations to display
during parades, boat shows, vessel safety checks,
water safety days, or any occasion you may need.
These low cost banners will be a great tool for you
to use and will help to promote a stronger
partnership between all of our organizations with
a strong, common message…. “Wear It!”.

     Although we are making strategic changes
to the campaign we feel these changes will help to
make the campaign more useful and effective for
you.  By reviewing the campaign, and asking
representatives from the organizations that use
the campaign the most what they want and how
they feel it should be structured, we feel we have
come up with the best way to apply the financial
and human resources we have available.  We
encourage you to continue to develop your own
local level campaign reflecting the National focus
of You’re In Command, Boat Responsibly, Wear it!

Sincerely,
National Safe Boating Council™

U.S. COAST GUARD TEAMS UP WITH HUNTING EXPERT WADE BOURNE TO
TAKE AIM AT BOATING SAFETY ON THE WATER

by John M. Malatak
Chief, Program Operations Division
U.S. Coast Guard Office of Boating Safety

Dear Campaign Partners, Planners and
Participants,
     We are making some exciting new

changes for the 2006 campaign and wanted to let
you know what to expect during this upcoming
year’s campaign.  The National Safe Boating Council
met with the representatives from the National
Association of State Boating Law Administrators,
United States Coast Guard, U.S. Army Corps of
Engineers, the Coast Guard Auxiliary, and the United
States Power Squadrons to discuss ways to make
the campaign better for you, our campaign
participants.  We are very excited about the new
direction the campaign is heading and we hope
that you will support these changes and provide us
with input throughout the year.

     One of the most noticeable changes is that
we will no longer produce and mail out a campaign
kit.  These kits are extremely expensive to produce
and consume a large portion of our limited budget.
Instead, you will be receiving a campaign postcard
giving you information and directions on how to
order all of your campaign resources from the
website.  Everything you will need for your
campaign will once again be placed online at
www.safeboatingcampaign.com.  There, you will
be able to order your resources through our online
order form, or you can print out the order form and
fax it in to NSBC Headquarters as you have in years
past.   The information that was previously sent in
the kit will still be available online, including
updated accident statistics, order forms, etc.  We
feel this change will allow us to serve you better,
by freeing up a portion of the budget to dedicate in
support of your local efforts and outreach which
will in turn strengthen the overall campaign efforts
and save lives.

      We will also continue the initiative we
started last year by offering a media package to
those organizations or individuals that work with
the media during their safe boating campaigns.
This media package differs from the package that
was sent last year in that it offers materials for
media use all year round.  We understand that
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CONGRATULATIONS TO OUR

HALL OF FAME INDUCTEES!

The National Safe Boating Council inducted
two new members to the Boating Safety

Hall of Fame in 2005, Mr. William Garner and Mr.
John Malatak.  Both of the inductees are
distinguished and respected individuals in the field
of boating safety, serving the industry in many
different capacities and contributing to the growth
and development of essential safe boating
initiatives.

As Chief of the Program Operations Division
for the United States Coast Guard (USCG)
Headquarters, and member of many safety
organizations such as the USCG Auxiliary and United
States Power Squadrons, John Malatak has been
actively involved in boating safety for over 35 years.
His positions in these various boating safety
organizations have allowed him to contribute
significantly to safe boating on both a professional
and personal level.

  Mr. Garner began his career in boating safety
as an enforcement officer, continuing on to become
the Boating Law Administrator for the state of
Alabama, a position he held for close to 30 years.
In addition to his involvement and commitment to
boating safety organizations, Bill Garner was
instrumental in instituting an engine cut-off switch
law in Alabama.

The National Safe Boating Council Boating
Safety Hall of Fame honors those individuals who
have shown exemplary leadership and performed
outstanding lasting service on behalf of the boating
safety community.  Those inducted into this
prestigious Hall of Fame have contributed
significantly to the advancement of safe boating
across the continent.  All are known are true
champions of boating safety.  ™

William Garner
receives his Hall of
Fame Award from
NSBC Chairman Ed
Carter (Left).
Executive Director
Virgil Chambers
presents Johm
Malatak  with Hall
of Fame Award
(Right)

BRUNSWICK CORPORATION

As the leading manufacturer and marketer of products such as
pleasure boats, marine engines, fitness equipment, bowling

equipment, billiards tables, marine electronics and navigation systems,
Brunswick has been creating high quality products for recreational
enthusiasts since 1845.  They have contributed a great deal to
recreational boating and continue to do all they can to help support
boating safety.  Please visit www.brunswick.com for more information
on this innovative company.  We like to thank them for all their hard
work and dedication to recreational boating.

METLIFE AUTO & HOME

Serving their customers in a broad range of capacities from
insurance to investments and banking, MetLife has been

committed to producing innovative products and services that are in
the best interest of the public for over 137 years.  They have
demonstrated a strong commitment to boating safety by partnering
with many organizations to produce pamphlets, brochures, posters,
and even lending their signature character Snoopy to help promote
boating safety.  They are cosponsors of the NSBC’s annual Congressional
Reception and continue to demonstrate their dedication to recreational
boating safety.  Please visit www.metlife.com for more information.
The NSBC would like to thank MetLife for their continued support.

Happy Holidays from the National SafeHappy Holidays from the National SafeHappy Holidays from the National SafeHappy Holidays from the National SafeHappy Holidays from the National Safe
Boating Council!Boating Council!Boating Council!Boating Council!Boating Council!

not wearing life jackets.  Although the
total number of fatalities resulting from

a boating accident has dropped in recent
years, these statistics serve to remind us

that we still have more a lot more educating
to do.

Having spent years on the water, Wade,
too, is convinced of the value of continued boating safety promotion
and education.  During a recent conversation with him he stated, “I know
people who have life jackets in the boat, but they’re in a hurry to get out to the
blind, or get out to that spot where they see ducks working, and they just don’t
take time to put them on.”

In addition to life jacket wear, Wade also emphasizes a few safety
precautions that, from his years of hunting experience, are often
overlooked on the water.  For example, he advises against overloading
your boat, a common mistake made by hunters used to boating with
bags of decoys, a partner and - of course - their dog on board (Wade’s
own dog, “Andy Jackson” is a constant companion).    On this point, the
Coast Guard recommends that hunters (and all boaters) check their boats’
capacity plates.  This plate clearly indicates the suggested maximum
weight (in pounds) that the boat can accommodate.  Additionally, the
Coast Guard advises boaters to distribute the weight evenly throughout
the boat from front to back and side to side.

Another safety tip that Wade stresses in our campaign is the value of
a survival kit.  “I’m a big believer in a survival kit and I take it with me on every
hunt.” Wade’s list of “most wanted” survival kit items include:  matches
and other devices to start a fire, flares, a VHF radio, space blanket and cell
phone.

CELEBRITIES “SHOOT” FOR INCREASED
BOATING SAFETY AWARENESS

Wade Bourne joins a cadre of other celebrity partners in promoting
the “You’re in Command. Boat Responsibly” initiative, including NASCAR’s
Labonte Family; whitewater kayaker and 2004 Olympic Silver Medalist
Rebecca Giddens; Emmy-nominated actor and boating enthusiast John
Amos; and legendary angler Bill Dance.  All are boating enthusiasts with
an eye towards keeping recreational boating the fun, enjoyable and safe
exhilarating pastime that it is for millions of American families.

Through continued media and outreach initiatives, the U.S. Coast
Guard is committed to promoting these safety messages to the
approximately 78 million recreational boaters throughout the country.
You can do your part by passing this article along to any hunters or
anglers you may know to remind them of the importance of prioritizing
safety on the water.  Together, we can reduce the number of boating-
related fatalities and make sure that boating remains what it is intended
to be – a safe, enjoyable and most treasured American pastime.

To find out how you can help, and for more information about
boating safety, visit www.uscgboating.org, or call the U.S. Coast Guard
Infoline, 1-800-368-5647.™

Hunters all over the country are
gearing up for colder weather

and their sport of choice:  waterfowl
hunting.  This year, the U.S. Coast Guard is
asking these sportsmen to scope out more than just ducks on the water.
We’re asking them to keep their sights on another target – boating
safety.

According to statistics, approximately one-third of all boating
accident fatalities are hunters or anglers. In order to effectively reach
this vulnerable audience, the U.S. Coast Guard is teaming up with veteran
hunter and TV personality Wade Bourne on a public awareness campaign
designed to promote the U.S. Coast Guard’s national boating safety
initiative, “You’re in Command.  Boat Responsibly!”

Our research has shown that among the best ways to effect change
in boater behavior is to speak to them through their favorite experts
and sport personalities. We’re fortunate to partner with someone like
Wade, who carries a great deal of authority and respect among hunting
enthusiasts.

Co-host of television’s premiere waterfowl show on Ducks Unlimited
TV (featured on the Outdoor Life Network) and an author of five books
offering expert advice on hunting and fishing, Wade says he is lending
his name to the effort because he feels too many outdoorsmen take
boating safety for granted.  To quote Wade, “Accidents can happen anytime
and anywhere, and most often when you least expect them.  You don’t know
when you might step off in that hole or when the boat will hit a stump and flip
over.“

In order to maximize our outreach efforts to hunting enthusiasts,
the Coast Guard’s public awareness campaign includes a comprehensive
menu of promotional tools such as thirty-second television and radio
public service announcements, a print public service announcement, a
waterfowl hunting “tips” brochure, and a video news release, all featuring
Wade Bourne.  Many of the elements of these pieces were shot in Wade’s
home state of Tennessee (as a University of Tennessee grad, I liked him
immediately!)  Bourne will also participate in a Radio Tour which will
allow him to communicate important “You’re in Command” safety
messages to hunters through various outdoors and sports shows on
national, regional and local radio shows.  The campaign will kick off
during the month of October, with several pieces set to air and print
throughout the fall and winter months.

A LOADED BARREL – OF BOATING SAFETY TIPS!
As in past campaigns that targeted anglers and paddlers, this newest

effort focuses on the key elements of the “You’re in Command, Boat
Responsibly” initiative.  The campaign emphasizes the importance of
wearing a life jacket at all times while on the water.  Coast Guard statistics
indicate that 90% of boating fatality victims who drowned in 2004 were


